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With Social Media
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Social Media

« Digital journey
5 step strategy

e Functions




Digital Journeys

THE ZERO MOMENT OF TRUTH




Sport England Strategy 2016-21

BEHAVIOUR CHANGE MODEL

4»

THINKING ABOUT IT CONTEMPLATION

GETTING STARTED ACTION

|

STICKING WITH IT MAINTENANCE




The Zero Moment of Truth

AN DIGITAL JOURNEY FROM GOOGLE

Stimulus Research Purchase Experience
Prospect Prospect Prospect Customer
becomes aware finds out about your buys/signs up/turns up received/takes part

club/activity/business for first time



Meadowside Leisure Centre

v\ |
< Published by SocialSignin [?] - Yesterday at 13:00 - €

The only bad workout is the one that didn't happen! We're offering 3
months of free membership #NoExcuses http://socsi.in/Ui88X
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Cheap 24 Hour Gyms in Burton Upon Trent | The Gym Group

https:/fwww.thegymgroup.com/find-a-gym/burton-upon-trent/
24 hour gyms in Burton upon Trent. Cheap deals and offers on our pay as you go membership - With

2 526 people reached No Contract. Join your premium low cost gym today!

Stimulus

Prospect = pAY LESS 3 MONTHS FOR FREE

ON ANNUAL MEMBERSHIPS

becomes aware <y A GEF.{;& NO JOINING FEE

Find out more at
www.eaststaffleisure.co.uk

Pay Less Get More, 3 Months Free on all Annual Memberships!
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Research
Prospect ) |
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Prospect
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The Zero Moment of Truth

AN DIGITAL JOURNEY FROM GOOGLE

Stimulus Research Purchase Experience
Prospect Prospect Prospect Customer
becomes aware finds out about our buys/signs up/turns up received/takes part

club/activity/business for first time



Social media.
5 step strategy.




Audience

Social
Results







Outline your goals

WHAT CAN SOCIAL MEDIA BE USED FOR?

e Generate Sales

e Generate leads

« Improved reach/exposure
« Develop loyal fans
 Reduce marketing expenditure
* Improve search ranking

* Increase traffic

« Establish as industry influencer
* Provide market insight
« Grow partnerships

« Improve customer service



EEEEEEEE

What are your goals?

Are your goals always top of mind?
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Audience

Outline Your Audience

DEFINE YOUR AUDIENCE

30% 70%

Males Aged 18-25 Females Aged 18-25



Research your Audience

ANALYSING METRICS

Facebook Page likes Instagram followers

1.9K 662

Age & gender Age & gender

'

I - I
35-44

18-24 2534 35-44 45-54 55-64 65+ 18-24 25-34 45-54 55-64 65+
I women B Men B women B Men
79.2% 20.8% 73.1% 26.9%
Top towns/cities Top towns/cities
London liford
. 37.3% . 2005
IIford London
I 25.2% . 15.6%
Chigwell Woodford
. 3.8% . 2.4%
Dagenham Chigwell
. 3% 7%
Woodford Dagenham

. 3% . 1.5%



Research your Audience

ANALYSING METRICS

Market Segmentation

Home Segments Sports Characteristics Rawdata Case studies Resources FAQs

Select one or more segments to analyse

Ben Profie Jamie Profile Chloe Profile Profike Helena Prafie Tim Profile rafile Paula Profie

Profils

S Elsie & Amold 2=

Roger & Joy ===/ | Brenda Brofle

Dominant

Or choose: i

Set location / area of interest

© England

© Local Authority | Choose a Local Authority v

® County Sport Partnership  [Choose a County Sport Partnership v |

O Postcode [ | Eg. OX1, 0x12 Ox12ER

) Sports Facility [ | Begin typing to find your place.

Contact activeliveshelp@sportengland.org with any quenes. Use of this dats is subject to terms and conditions
Cookies are used in order to monitor traffic and support this site. No information is stored which can identify you. Plea
Developed by Oxford Computer Consultants

see our cookie policy and our prvacy policy.



Customer Persona

MAKE THE NUMBERS REAL

- Age
« Location
- Relationship/family status

 Spending power and patterns

* Interests
 Challenges

« Social Media use
* Brands liked

« Wants

e Needs




Planning for your Audience

CREATE A ‘'CUSTOMER PERSONA’

Understanding your audience

First, consider your clients’
traits by demographic and
psychographics

Y

Demograghics: the sverage or typiosl charactenstos of your taget markst

Paychographics: what mot vates Siem 30 L acton

'HE BUSINESS Age Gender Marital Status
CATALYST @ | - D

Children Income Education

Region Hobbies Values




Audience

n Facebook

# of monthly active users: 2.7 billion
Largest age group: 25-34 (26.3%)
Gender: 44% female, 56% male

Time spent per day: 38 minutes



Audience

, Twitter

# of monthly active users: 187 Million
Largest age group: 30-49 (44%)
Gender: 32% female, 68% male

Time spent per day: 3.53 minutes per session



Audience

(©) instagram

# of monthly active users: 1 billion
Largest age group: 25-34 (33.1%)
Gender: 57% female, 43% male

Time spent per day: 29 minutes



Audience

J' TikTok

TikTok

# of monthly active users:
Largest age group:
Gender:

Time spent per day:

100 million
18-24
59% female, 41% male

45+ minutes



Audience

m LinkedIn

# of monthly active users: 738 million
Largest age group: 46-55
Gender: 51% male, 49% female

63% of LinkedIn users access the network monthly, and 22% weekly.



EEEEEEEE

Come up with a customer persona?

Are your channels the right ones?
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CONTENT



@ Content Strategy

17




Build once,
share everywhere.



Promote a New Exercise Class

A CROSS-CHANNEL EXAMPLE

 Launch - Facebook event

« Reels/TikTok -trending music
& hashtags

* Instagram & Facebook stories

#ASTORMISCOMING
{ « Countdown posts

CYC r> N E s « Video clips to show classes
C/ « Utilise ‘live' features on launch class

RIDE - POWER - PERFORMANCE

* Instagram Q&A with instructor
«  FAQs on website - linked to
from FB, Twitter and LinkedIn,

Instagram story

* Follow up news story

and website content



The 4-1-1 Rule
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8 Tips on How 1o Add Value to your Brand
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Sentiment

Source: HBP. Plutchik’s wheel with top 30 reddit images



Media Mechanics

CREATING COMPELLING CONTENT

Sport Blackpool
Published by Bigwave media [?] - 8 January - €

g v

Perseverance and support can lead to great achievements.
Our member Daniella Sawyer lost an amazing 8 stone 10.5 pounds - losing
77.3 inches!

Daniella said: "I felt horrible, sluggish and always felt out of breath at my
heaviest, but I now feel healthier and | have loads more energy. | now feel
more confident to wear a bikini on my holiday and feel | can run around a
lot easier with my children. I have noticed such a difference since starting
the gym, | can now run on the tr... See more

+ Tell a story
« Draw peoplein
« Canthey associate?

« Use emotion

BEFORE| AFTER




Update Posts - Community

&

Exeter Student Sport @UoEStudentSport - Aug 1

Exeter team celebrate brilliant bronze for @BritishRowing at the U23 World
Championships ¥ .

Congratulations to @ExeterUniRowing Susannah Duncan, Danielle Semple,
Richard Tinkler and @oceanphysio @BeckyDavison_ #represent #BleedGreen

L J
sport.exeter.ac.uk/about/news/art...

Uni of Exeter Alumni, University of Exeter, University of Exater Sport and 4 others

D1 1 s vV 2

Exeter Student Sport @UocEStudentSport - Aug 7 v

Great to see @UofExeterSport very own @PJDundass and @oceanphysio Adam

Rutter supporting @WesternStormKSL this season #TeamBehindtheTeam

#AthleteSupport #BleedGreen #Stormtroopers @ 9 ¥
westernstorm.co.uk/news/meet-the-. ..

Tl.a L) 14




#YourSport
#SportEvents
#ThisGirlCan

Hashtags

Tammy Sandhu
@TammySandhu

welcome

The beautiful, unintended
consequences of

¢ ‘#diplomatting. Inspiring the

confidence and self-belief
that | still struggle with.
#ThisGirlCan
@CityofCupertino
@CityofSunnyvale
@DiyaTV
#DiversitylsGREAT

Twitter - 2 days ago

CREATING COMPELLING CONTENT

Runcorn Linnets ...
@JuniorLinnets

What a photo! Our Little
Linnets at our Akidamey this
morning Q @ #LinnetsJFC
#akidamey #thisgirlcan

Twitter - 2 days ago

Bromley FC
(@ @bromleyfc

@© WOMENS FA cup
When you find out you'll be

a mascot for
@BromleyLadiesFC for the
#WomensFACup game next
Sunday... FREE tickets gp
www.universe.com/events...
#ThisGirlCan |
#WeAreBromley

Twitter - 3 days ago



Visual Content

Be afraid not

Work less

Golf more

\ 7/
TOWNELEY
@+, +\@ GOLF

TEA OFFS MADE

#JUSTRIGHT ﬁ

FIND A CLASS
YOU LOVE, /
AND MAKE ITi
PART OF YOUR
SCHEDULE

3 d
%o
4 :
newvisionfitness.co.uk




Infographics

Total UK Ticketed Attendance by Sport (2018)

Rank Sport Total Proportion of
Attendance Total

1 Football 49.8m 66.7%
2 Horse Racing  5.9m 7.9% Football
3 Rugby Union  5.3m 7.1%
- Cricket 2.4m 3.2%
5 Rugby League 2.2m 3.0%
6 Motorsport 1.8m 2.5%
7 Equestrian 1.6m 2.1%
8 Greyhound 1.4m 1.9%

Racing

Ilce Hockey 1.0m 1.4% s
10 Tennis 0.9m 1.2%

Other 2.3m 3.0%

i [t

Figure 2: Total Ticketed Attendance for Live Sport in the UK by Sport (2018)

Source: Two Circles

https://fcbusiness.co.uk/news/football-contributes-66-of-attendances-in-sports-golden-decade/



Real World Tools

SOCIAL CARD

Sport Blackpool added 3 new photos.
Published by Sport Blackpool [?]- 15 January at 18:45 - €

oot

Sport Blackpool is #MoreThanJustAGym
#Fitness #Health #Teamwork #ClimbingWall #LearnSomethingNew

Why not try our climbing wall out at Blackpool Sports Centre!

g insta._,ffafﬁev‘_’k www.sport.blackpool.gov.uk/offers wn. Sport Blackpool
18 ) B —ws N Published by Sport Blackpool [?]- 19 January at 18:30 - €

Sport Blackpool is #MoreThanJustAGym
#Fitness #Exercise #Classes #GroupExercise #Fun #MyZone
With over 150 exercise classes weekly across the 3 leisure centres which

will you choose?
www.sport.blackpool.gov.uk/offers

MORE THAN JUST A GYM

PRE THAN JUST A GYM




(%) share to Reels in Explore

Also Share to Feed

Video content

trevorbell

STV @ shop
1081 226k

Posts  Fallowers

* Look at all of them. Amazing.

Tory Hargo

Sam Evans
These penguins are so cute! | just want to
cuddie one.

Shirley Ip
You must be so cold!

Zanique Albert
Hahaha this is amazing.




Competitions

EVERYONE'S A WINNER

4
WIN A YEAR'S
GYM, SWIM
8 FITNESS CLASS il
MEMBERSHIP RO
AT ACTIVE NORTHUMBERLAND NORTHUMBERLAND

Ashngion Legurs Contro







Tips / Advice / Resources

Guides

Events

Profiles (players, staff, sponsors, fans)
Achievements

Community impact

Recipes

Polls

Other Ideas

Before and after photos
Workout/Warm-up/Instructional videos
Motivational quotes

“How-to" videos

Repost member content (ask permission)
Weekly content like "tip of the week,

or muscle of the week"



1x day — join a conversation (hashtags)
1x week — member profile

1Xx week — supporter profile

1x week - recipe share

1x month - blog

X month — partner profile

1Ix month — offer of the month

EXAMPLES

Content Schedule

|| Date

Post
The Aspire Academy offers children swimming, tennis and gymnastics training

Bf L

All programmes follow the latest training standards from Swim England, the LTA
and British Gymnastics.

18/06,/2021 Interested in finding out more? Visit www.aspiretrust.org.uk/academy

At Aspire Academy, our team of professional coaches follow the industry-leading
training programmes to ensure your child progresses and develops whilst getting
the most out of every lesson.

Sign up for swim, tennis and gymnastics training now
21/06/2021 www.aspiretrust.org.uk/academy
7Did you know
Taking part in gymnastics has a wealth of benefits including increasing flexibility,
strength, coordination and balance.

The Aspire Academy provides a gymnastics programme for children from walking
age through to young adults! Find out more here [1]

25/06,/2021 https://aspiretrust.org.uk/academy/gymnastics-academy/
Is your child keen to start something new?

The Aspire Academy offers training in swimming, tennis and gymnastics all
following the high training standards set by Swim England, the LTA and British

Gymnastics.

28/06/2021 Enquire now [=] www.aspiretrust.org.uk/academy

Image

¢ N E ﬁ:%emy

»
e




Content Tools

« canva.com: designing images, logos, text etc. New to Canva? Sign up!

« powtoons.com: create cartoon strips

Sign up with Facebook

- piktochart.com: create infographics

- eventbrite.co.uk: list free events taking place G Signupwith Google

or

+ bbec.co.uk: find relevant/topical articles

Email lour email address HI

« Blogs: ook for blogs and share relevant pieces

Password Choose a password B

Signup




Content Tools

- giphy.com: create gifs on the fly inc screengrabs
- trimage.org: image compressions and metadata stripping
- Google sheets/Excel: charts

New to Canva? Sign up!

Sign up with Facebook

- Google/365 forms: surveys

« Evernote: scrapbook and organiser G signup with Google

or

- Skitch: Image annotation tool

Email lour email address HI

- Lightshot: Screengrab tool

Password Choose a password B

- Storify: Live event content curation
Signup




NNNNNNN

What types of content could you produce?

Create a simple plan
(e.g. Ix Week / 1x Month)

Who could assist/provide the info?






@ Analyse Your Social Data

USE ANALYTICS TO TRACK PROGRESS

* Review
 Report
 Update




Likes / Followers

Shares / Retweets / Reach
Sales conversions
Number of posts

Number of messages
Number of clicks

New reviews

Sentiment / Emotion

Competitors

Metrics

OUTLINE METRICS VS GOALS




Promotions
Designed materials

Generate content
Key metrics

Top performing posts
Analysis

Improvement

Metrics

PRODUCE A MONTHLY REPORT
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Primary Dimension: Source  Landing Page  Other =

J Google Analytics

Secondary dimension: Medium - Sod Type:  Default -

Source

tco

basacamp.com
facebook.com
hooltsuite.com
linkedin.com
google.com
thecravecompany.com
plus.ur google.com
m.iacebook.com

twitler.com

Medium

( Wisits

22
16
13
13

Sheirw vt Gole 9

I 24.75%
B 15.88%
B 14.98%
J467%
1362%
1354%
13.11%

| 2.26%
|1.84%

| 1.84%

1-10efpa <

This roport was genombed on 4812 at 1:19 PM - Refmsh Report



Facebook

ANALYTICS - INSIGHTS

Page summary Last 7 days # Export Data &

Results from 7 February 2018-13 February 2018
Note: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is reported in B Organic [ Paid
the time zone of your ad account.

Actions on Page i Page Views i Page previews i
6 February — 12 February 6 February — 12 February 6 February - 12 February

Total actions on Page 4100% Total Page views a 24% Page previews 4 50%

Page Likes i Reach i Recommendations i
6 February - 12 February 6 February - 12 February 6 February - 12 February

13 7,245 1

Page likes & 30% People reached 4 28% Recommendations v 83%

-—___________————/

| e
—

Post engagements ! Videos i Page followers i
6 February - 12 February 6 February - 12 February 6 February - 12 February

Post engagement v 1% Total video views & 175% Page followers 4 30%

Dl —



| -

Facebook

ANALYTICS

Save £9.40 on the junior 10 multi
swim card! Get it and swim for a q

Did you know? Our fantastic Pre
mier Fitness Memberships allow u

3 months for free on annual mem
berships | #PaylLessGetMore hit

Graze Snack Boxes are back at t
he River Café - Meadowside LC!

Are you heading to the gym or po
ol today for your training? Keep g

A message to all our customers...
please travel with care this momin

Apparently a shot of beetroot juice
before you work-out can increase

The only bad workout is the one t
hat didn't happen! We're offering

Check out the amazing DASH acti
vities going on at Meadowside LC

Entry to this years Swimathon eve
nt is open! Taking place on Sun 2

]

dl

dl

ol

dl

dl

dl

dl

690

381

306

354

628

426

553

518

INSIGHTS

o = o m on [ I =N - W =
o -
1" -I THOT T

Ly o

o ]

35 =]

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post



Facebook

ANALYTICS - PAGES TO WATCH

Pages to Watch

Compare the performance of your Page and posts with similar Pages on Facebook.

Pages to Watch helps you compare the performance of your Page and posts with similar Pages on Facebook.
Add Pages to get started.

Add Pages 0 Reactions, comments & shares

Page Total Page Likes  From last week  Posts This Week  Engagement This Week
YOu
1 %72 Meadowside Leisure Ce... 26K A0.7% 28 a0 ]
Suggested Pages to Watch
o My + N
L1
P Sv_vadlmcote Ski & Snow... 4k Watch Page
w%:E:’g Ski, Snowboard, Toboggan, Sno-T...

+ Fitness for Ladies 11K Watch Page
Fitness for ladies is a new women...

+ n@\ The Brewhouse Arts Cen... 3.2K Watch Page
Performance & event venue

owhesa

Unwanted Mcc 20K Watch Page
The home of Unwanted Mcc and Ii...

The Gym Burton upon Tr... gk Watch Page
Brand New 24 hour gym NOW O...

See More Suggested Pages



Twitter

ANALYTICS

www.analytics.twitter.com

Export data

Look at Impressions + Engagement



http://www.analytics.twitter.com/

AAAAAAAAA

What will you measure?

What is working?






What is a Brand?

GREATER THAN THE SUM OF ITS PARTS




Assess Channels

FACEBOOK

SO | CAN
BREAK A

SWEAT NOT
il et ' THE BANK

Home

About

Photos vk Like = # Share BlockPage @+ Sign Up © Send Message

Trustpilot Reviews

Join The Gym Photos The Gym Group
- - Gym/Physical fitness centre

Evenis
Posts Community See all
Videos b 209,318 people ke this
Groups 3\ 302,055 people follow this
Communi

" About Sea all
Create a Page )

r';l Contact The Gym Group on Messenger
@ wwwihegymgroup.com

Gym/Physical fitness centre
BEFORE - Y u
WORKOUT

0 Page transparency Ses More
Facebook is showing information to help you better
understand the purpose of 3 Page See actions taken by
the pzople who manage and post content.

10 Page created — 13 August 2002

People >

299,818 iikes




Assess Channels

TWITTER

- The Gym Group &

Home
Explore
Notifications

Messages

Bookmarks The Gym Group @

Lists The UK's Best Value 24/7 Gym. Over 170 contract free gyms across the UK.

2 For membership enquiries, get in touch via live chat -
Profile

1,456

»

More

Tweets

The Gym Group &
Who wore it better?




Assess Channels

YOUTUBE

)
L
L)
V.
> .
>




sess Channels

INSTAGRAM

thegymgroup ¢ (S
2,728 posts 67k followers 233 following

The Gym Group
The UK's best value 24/7 gym with over 180 locations across the country.
linktr.ee/thegymgroup

Screensavers Mental Hea...

BB posSTS B8 GUIDES %] REELS & IGTV

BEFORE 3 AFTER
WORKOUT WORKOUT

B v'-‘o,-‘uo"mfwo

Here's a question. What would you rather - 1000
N

burpees or this? § #squidg




Assess Channels

IS YOUR MESSAGE CONSISTENT?

« Check: Info / branding

- Management: Ownership / access / tools

« Are our goals top of mind in the messaging?
 Is our content getting engagement?

« Can we improve our content?



AAAAA

Set a date to audit your social channels



Social Strategy

Social




ADJUST!



Functions

SOCIAL MEDIA CHANNEL FUNCTIONS







Xn Leisure
There's less than a week to go ui

Register your event at
encourage your members to get
celebration of fitness of the yea

Pin to your profile * Pintoto P

AUUSITTITNIUYG WATTNIICIoUTNS nmwan I_IdtS
Change who can reply

Embed Tweet

View Tweet activity

= &) &F
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Twitter

ADVANCED SEARCH TERMS

from: UniofExeterSport

to: UniofExeterSport

to: UniofExeterSport “Les Mills”
“gym” near: EX4 within: 5km

"Uni Exeter Sports" - @UniofExeterSport






Instagram

bigwaveagency  folowing ||~
»bigwave 243posts 447 folowers 620 following

Bigwave media
Exeter, Plymouth & Torquay based full service Marketing Agency.
www.bigwavemedia.co.uk

owenkimm dantol. jordan pryke

i posTs

Breaking Sport

Your Marketing D




Instagram

Cancel All Photos v Next < B( 3 Next Hudson < New Post Share

Missing the beach right about now!

Tag Pecple

Kennebunkport, Maine
Kennebunkport

Facebook Caroline Forsey
Twitter

Tumblr

Advanced Settings »

Rise Hudson Valencia

70

Library Photo Video Filter Edit Cancel Done




Instagram

REPOSTING

@ et ek

39,331 likes

anthropologie Friday fresh @ #regram h

@ss_karkenny (link in profile to shop
this look)

catherine_r_x @__jordanlocke my kinda
goals @@

brockwayl @ @@
mrs_y_safer § @

mygypsyworld s @
hi_patriciare That floor! @

ss_karkenny Thanks for the love h

@anthropologie! xx

ss_karkenny Xx @emalinal3 _

@tiff_leckie7
merakilya Beautiful !!
detallisime [B
kittymoss Those tiles

Login tc




Instagram

HASHTAGS

= 2] 16:26

01, FASHION

) INSTAGRAM s |

©Qr

® 121 likes

flothemes A snippet from a gorgeous Custom
Design project that we are working on at the
moment!

We can't wait to share the whole website with you
all. If you are interested in a more unique and
personalized layout fro your website, send us a
message - we'd be happy to discuss your ideas and
help you bring them to life!

#flothemes #websitedesign #webdesign #design
#ux #creativedesign #creativeagency

flothemes .
<— Clean and smooth

@

Comments

working on at the moment!

We can't wait to share the whole website
with you all. If you are interested in a more
unique and personalized layout fro your
website, send us a message - we'd be
happy to discuss your ideas and help you
bring them to life!

#flothemes #websitedesign #webdesign
#design #ux #creativedesign
#creativeagency

flothemes .

#inspiration #prophoto #creativeprocess
#photographywebsite #minimalistic
#createmore #creativeminds
#makersgonnamake #thatsdarling
#icreative #iamcreative #branding
#tribearchipelago #socality #lookslikefilm
#squarespace #wordpress #fineart
#typography #fonts

meetjosue Good Shot!




facebook



Facebook

) Meadowside Leisure Centre

*%* Published by SocialSignin (2] 4 hrfl pin to top of page — Pin to tOp
Swim for a quid with the junior swim ca™ror e
Change date
g Embed

B  Turn off notifications for this post

-
’ .
[ 4
. »

Hide from timeline

Delete from Page

' Turn off translations



Facebook

SCHEDULE

Schedule Post

Publishing Schedule

v Publication
Select a date and time in the future for when you want your post to publish.

162017 [ 4:24PM UTC

Distribution Schedule

Stop News Feed Distribution

Select a date and time in the future for when you want your post to stop
showing in News Feed. The post will still be visible, but News Feed
disfribution will end.




Bigwave media

Bigwave media
@bigwavemedia
Home

About

Reviews

Photos

Welcome

Videos

Contact Us

Posts

Twitter

ot Liked « = Following + 2 Recommend

Create a post

ﬂ Write something on this Page...

Reviews

A0 4 & 4 b _ [ R

Faceboo

CHANGES

Web designer in Exeter, Devon

4.3 drirdriny

Qpen now

Very responsive

90% response rate, 1-min response time

“ 490 likes +2 this week

Promote see first




Short posts

X

Facebook

DO’S AND DON’TS

Third-party links

X

IT'S NOT
ABOUT
HAVING
TIME




Facebook

DO’S AND DON’TS

i svore R

Tag a friend requests Comment requests Just shares

X X X




Ask questions

v

Facebook

DO’S AND DON’TS

0 Comments Sort by | Top+

Also post on Facebook ¢ Log In to Post

Comment - join conversation

v

Long form content

v




Facebook

DO’S AND DON’TS

facebook | f LIVE

Group = dialogue Live Video Advertise to Promote

v v v




">

Bigwave media
@bigwavemedia

Home
About
Reviews
Photos

il Liked v | 3\ Following =

Walramea

Use tabs - link them

B2 Re

Facebook

DO’S AND DON’TS

4.9 out of 5 - Based on the opinion of 9
people

Use recommendations

facebook.

Event

Use events




Facebook

EVENTS

“ Events o

UPCOMING EVENTS

You don't have any upcoming events — bring people together and promaote your gathering by making an event.

Until 30 Aug
H 1
Summer Children's Sport
University of Exeter Sport
Join us this summer, as we offer expert sports coaching for

children of all ages and abilities! Tennis and Cricket sessions
are running at the Sports Park, wit... More

AUG

1'0 Tomorrow 09:00  “1}” sat 09:00 +19

You like University of Exeter Sport Get Tickets * Interested

Past events
Les Mills Launch & Free Gym Open Day University of Exeter Sport
Sat 08:45 - 57 guests Exeter, England, United Kin.
3 y Alumni Sports Day University of Exeter Sport
L 1 guest Exeter, England, United Kin
B May Half Term Children's Tennis Coaching University of Exeter Sport
9 29 May-31 May - 9 guests Exeter, England, United Kin
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Joe Wicks webinar recording AVAILABLE HERE
@ Video

Joe Wicks, The Body Coach, joins the Digital Marketing Hub

Joe Wicks shared his story about when he first started as a Physical Trainer, and his dreams to be
his own boss and run his own business. Joe spoke openly about the challenges and difficulties he
faced and how social media has played a huge role in developing his business and shaping his whole
career, including the last 18 months.

A must watch for anyone wanting to learn more about social media and get top tips from one of the
country's most famous fitness celebrities.
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Need help with the site?

| Help Hub

If you have any issues using this site, or

Proviced by

1 want guidance to choose the best learning
83 CIMSPA for you click the button to visit the Help
Hub.

Joe Wicks The Body Coach
Welcome X webinar: Recording now

) available!
Posted 14 September 2021 6:54 AM

Welcome to the Digital Marketing Hub Simon O T ol 16 5P 120

Use the icons and tiles to navigate around the Digital Marketing Hub. We've worked L'gg,'jg.‘_j‘!f-" o! Social y

hard to create a resource for everyone in sport and physical activity. If you get stuck
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Marketing
Hub

academy.cimspa.co.uk

Join the Hangout on Friday (29 Oct)



g, DiNave

For Sport & Physical Activity focussed
marketing services/support, please visit

www.bigwave.co.uk
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